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Just when I thought everything was going well... 
       Where to begin. Covid 19 didn’t exactly sneak up on 
us, but by the end of our spring term here in Oregon, I 
was already carrying sanitizing wipes to class to clean the 
podium, wipe down the touch screen and generally eve-
rything I was likely to touch. Students were still packing 
the lecture hall, but I stayed pretty much away from them 
(before social distancing was even a thing).  As only 
someone majoring in public communication would put it, 

a student asked me if I was in the “target audience” for the virus. That seems 
like a very long time ago. 

Spring, as we all know, was a bit of an adjustment (“bit” may be a bit of an 
understatement). I was lucky. I have developed, over many years, an expansive 
online presence for all of my classes, including my mass-lecture ethics class. 
The tricky part was migrating it over to Canvas, our school’s generic teaching 
platform. That turned out to be something of a issue, which kept me rebuild-
ing throughout the entire 10-week term—week by week.
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I know this has been one of the most 
difficult years in our lifetime.  By now, 
I’m sure most of you have seen me-
mes similar to this one – which say 
we had 300 days in March and 5 years 
in April.  Similarly, I saw a public rela-
tions professional post on social me-
dia that she felt like she had gained 10 

years of crisis management experience in just a few 
weeks.

I know this has been a difficult time for everyone as 
we all probably know someone who has been ill with 
COVID-19 symptoms, millions have lost their jobs or 
seen their income drop significantly.  All of our universi-

ties were required to switch to online teaching and faced 
millions in revenue losses resulting in significant budget 
cuts.  Of course, we realize that travel and funding for 
professional development such as conferences was one of 
the early budget items cut.

Then in May, our nation was confronted once again 
with weeks of protests following the death of George 
Floyd and conversations were renewed about systemic 
racism and race relations.  

Under these circumstances, it is difficult to plan and 
focus on an academic conference, and a virtual one as 
required by today’s realities. First of all, I would like to 
thank our members who still submitted papers despite 
the challenges posed by online teaching this spring, the 

I finally got a grip on it and finished with 20 asynchro-
nous, pre-recorded, Keynote lectures and lots of side 
shows (think carnival here) to keep interest up. My sur-
veys seemed to show it worked. Now I just have to tweak 
it for fall, where, once again, I will be teaching from 
home—not a format I favor by any means, but I am, after 
all, the target audience for the virus.

And just when I thought everything was going well...  
toward the end of our Spring term, the country awoke 
from a long and clueless sleep to realize that we really 
hadn’t noticed each other before. I had already been hear-

ing from my students online about their concerns, and 
was not surprised to see those concerns show up in their 
final papers for both ethics and my satire and free speech 
class. New acromyms began appearing in the media, and in 
my students’ work. Some we’d seen before but had 
drifted slowly away from thinking about, like BLM.  And 
new ones like BIPOC. Suddenly, it seemed, lots of people 
began to care again and, despite the ever-present specter 
of Covid 19, began to care in large, vocal, very visual 
crowds. Those crowds included students from my classes, 
wherever they had been living during the final term.  And, 
some of them kept in touch to let me know what they 
were doing and why it was important to them. 

I especially recall one student who tied both the reac-
tions by some to the restrictions brought about by the 
virus and the seeming blindness of others to the opres-
sion of so many in our society. She cited Kant’s admon-
tion to treat others with respect, and Mill’s later correc-
tions to the issue of justice, one component of which was 
never to deprive someone of their moral rights, regard-
less of the majority’s desires.  

And I thought no one was listening.
_______________

As a postscript, I would like to note the retirement of 
of one of my favorite people, Jan Leach. I met Jan as a 
member of the Media Ethics Division many years ago, and 
have admired her determination, imagination, and her in-
novation, especially in teaching, all the way along that road 
from then till now. I am sorry to see her leave MED and 
us, but I completely understand and wish her all the best 
in whatever new adventure she chooses to Tackle. We will 
miss you, Jan.

My “broadcast studio” at home

MESSAGE FROM MEDIA ETHICS CHAIR
BY MARLINE NEILL, DIVISION HEAD
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MEDIA ETHICS CONFERENCE SCHEDULE

Thursday,	August	6

8:15 to 9:45 a.m. / T000       

Media Ethics Division

Refereed Paper Session

Ethical Issues in Diverse Communities

Moderating/Presiding:

Paulette Kilmer, Toledo

Representing the “Other” Woman: Transnational Feminism and the Ethics of Care in Media Coverage of MENA Feminist 
Movements

reviewers who had to adjust to new deadlines, and our 
leadership team members who have had to attend more 
Zoom conference calls and have assumed new responsi-
bilities as we make the transition to a virtual conference.

We have worked hard to schedule a great lineup of 
panels and research panels for this year’s conference and 
I hope you will make every effort to participate.  I realize 
that for some of you that may require paying your own 
conference registration fee.  I know for some members 
that may not be feasible, but for those who are able I 
encourage you to make the sacrifice in order to invest in 
AEJMC.  

As a volunteer for two professional associations and 
one local nonprofit organization, I realize that some of 
these organizations are taking some tough financial hits.  
AEJMC is a lean organization with limited staff.  For many 
of us, AEJMC offers the opportunity to present our re-
search which is a necessity to advance in our careers.  It 
also offers opportunities for leadership development and 
to build our network to find collaborators for our re-
search projects and to improve our teaching.  AEJMC 
dates back to its founding in 1912 as the American Asso-
ciation of Teachers of Journalism and the first conference 
was held in 1931. To ensure that AEJMC is here for the 
next generation of scholars, those of us who can need to 
continue to support the organization through attending 
the conference and renewing our membership.

In this newsletter, you will find the conference 
schedule, so that you can plan to attend the Media Ethics 
Division sessions. Please note all activities are scheduled 
based on Pacific Time, which is consistent with our origi-
nal host site of San Francisco. 

AEJMC leadership has assured us that the technology 
platform we will be using for the conference will be pro-

fessional administered and has several specialized fea-
tures.  One of those is a designated room for our divi-
sion, which was set up for the DIG (Division and Interest 
Groups) Fair but can be used at other times for informal 
meetings.  AEJMC will be offering training sessions for 
presenters to allow them to use a trial version of the 
conference platform in advance to prepare for their ses-
sions, but it will work similar to Zoom, which many of 
you probably have used for online teaching or meetings.

Due to the limited slots available in the platform, we 
will have our business meeting as scheduled on Aug. 8 at 
6:30 p.m. PT. Conference registration is required to at-
tend, because all meetings will require a password to 
login.  We will approve new officers at that time as well 
as present our top paper, teaching and service awards.  If 
anyone has an interest in serving in a leadership role in 
our division, please contact me or Katy Culver, our in-
coming division head, prior to the business meeting.

Finally, AEJMC is planning some sessions to address 
racial and diversity issues.  One of our members, Katie 
Place, who is leading a research project for the Arthur W. 
Page Center on organizational listening and listening to 
marginalized publics, will be representing our division on 
a panel.  I also recently shared information about a series 
of webinars on addressing race in the classroom spon-
sored by the Institute for Public Relations and the PRSA 
Educators Academy and I hope some of our members 
were able to attend.  I hope our members will continue 
to share best practices with each other in this area.

I am sad that I won’t be able to see everyone in per-
son in San Francisco as I finish my term as the division 
head, but I do look forward to seeing many of you virtu-
ally during the conference.  Marlene
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Sara Shaban, Missouri

Moral Reasoning Regarding Sponsored YouTube Videos: An Investigation of Children’s Theory of Mind and Disclosure 
Prominence

Jessica Castonguay, Temple 

Traditional Knowledge for Ethical Reporting on Indigenous Communities: A Cultural Compass for Social Justice

Ann Auman and Alana Kanahale, Hawaii

Discussant

Marlene Neill, Baylor

This session focuses on how ethical issues may change when examined through a cultural lens.

11:45 a.m. to 1:15 p.m. / T000       

Media Ethics and Mass Communication and Society Divisions

PF&R Panel Session

When “Shining a Light” is No Longer Enough: Rethinking the Social Responsibility of Journalists in the New Market-
place of Ideas

Moderating/Presiding

Kathy R. Fitzpatrick, South Florida

Panelists

Allan Richards, Florida International 
Jared Schroeder, Southern Methodist 
Lee Wilkins, Missouri

Does the traditional view of journalism best serve the public interest in the new media environment? Do our principles and 
values reflect reality? This panel will consider whether we are tethered too closely to traditional interpretations of ethics.

1:30 to 3 p.m. / T000

Small Programs Interest Group and Media Ethics Division – TBA

Friday, August 7

8:15 to 9:45 a.m. / T000     

Participatory Journalism Interest Group and Media Ethics Division 

Teaching Panel Session

Listening Before (and After) the Story Pitch: Teaching Students About Public-Powered Journalism

Moderating/Presiding

Elia Powers, Towson

Panelists

Katie Place, Quinnipiac 
Carrie Brown, CUNY
Letrell Crittenden, Thomas Jefferson University
Summer Fields, Hearken
Lindsay Green-Barber, The Impact Architects
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Social listening and ethical listening let journalists and others engage stakeholders through inclusive dialogue. This panel 
will discuss ways to incorporate this audience engagement practice into the journalism curriculum.

10 to 11:30 a.m. / T000     

Media Ethics and Electronic News Divisions

Teaching Panel

The Sports Media Class as a Site for Social Awareness

Moderating/Presiding

Michael Mirer, Wisconsin-Milwaukee 

Panelists

Travis Bell, South Florida
Steve Fox, Massachusetts
Nicole Kraft, Ohio State
Sean Upshaw, Utah
Brent Weber, Weber Creative

This panel explores how we teach sports media students to cover sensitive social issues, including the ethical implications of 
such things as representations of race and gender, social responsibility, and minimizing harm from challenging situations.

11:45 a.m. to 1:15 p.m. / T000     

Media Ethics and Cultural and Critical Studies Divisions

Teaching Panel Session

 Critical Perspectives on Media Ethics: Teaching Comprehensive Ethics in the Classroom

Moderating/Presiding 

Chad Painter, Dayton

Panelists

Chris Roberts, Alabama
Kathy Fitzpatrick, South Florida
Meta Carstarphen, Oklahoma
Lindsay Palmer, Wisconsin

Ethics codes are a good but incomplete start to teaching and thinking about media ethics. Unfortunately, in many courses, 
these codes also are the endpoint. Panelists will discuss practical ideas to expand ethics education beyond the code.

Saturday, August 8

8:15 to 9:45 a.m. / S000      

Law and Policy and Media Ethics Divisions

PF&R Panel Session

Scandal, Stigma, and Sexualization: How Sharing Sensational and Sensitive Information Relates to Calls for Privacy Pro-
tection

Moderating/Presiding

Erin Coyle, Louisiana State



 MED newsletter page 6

Panelists

Genelle Belmas, Kansas 
Jasmine McNealy, Florida
Gretchen Soderlund, Oregon

Changes in technology and social norms have driven calls for privacy protection for more than a century. In the 1800s, 
newspapers exposed scandalous and stigmatizing  information, particularly in relation to trafficking  and sexual affairs. In the 
twenty-first century, internet users have harmed privacy interests by posting revenge porn, identifying human trafficking  vic-
tims, doxing individuals, and even using virtual reality for virtual sexual relations with non-consenting individuals. In the 
United States, scholars and legal professionals must continue to assess how the law can protect individuals against such sig-
nificant violations without violating  the First Amendment. This panel will explore the legal, historical, and social context for 
past and current attempts to protect privacy rights in hopes of providing  better guidance for how to protect privacy in the 
future. 

11:30 a.m. to 1 p.m. / S000      

Media Ethics and Newspaper and Online News Division

Teaching Panel Session

Teaching Less Extractive Reporting

Moderating/Presiding 

Kathleen Bartzen Culver, Wisconsin-Madison

Panelists

Ann Auman, Hawaii at Mānoa
Ruth Palmer, IE University
Anita Varma, Santa Clara 
Earnest Perry, Missouri

Some criticize journalism as an extractive enterprise, with reporters taking what they need from sources without care for 
what's left behind. What are the key practices students should learn to avoid developing routines that extract rather than 
add?

1:15 to 2:45 p.m. / S000  

Media Ethics Division

Refereed Paper Session

Journalism Ethics Amid Conflict and Change

Moderating/Presiding 

Ryan Thomas, Missouri

Applying a Millian Security Principles Protocol to New York Times Coverage of the 2003 Invasion of Iraq*

Philip Todd, Oklahoma City 

Journalism as a Calling: Linking Social Identity and Institutional Theory to Protect the Profession**

Michael Davis, Iowa 

Covering a Complicated Legacy with a Sledgehammer: Metajournalistic and Audience Discourse after Kobe Bryant’s Death ***

Carolina Velloso, Wei-ping Li, Nohely Alvarez, Shannon Scovel, Mahfuzul Haque, and Linda Steiner, Maryland

Do What Works: Journalism Ethics as a Framework for Social Media Content Moderation
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Caitlin Carlson, Seattle 

The Path Forward: A Thematic Analysis of Structure and Autonomy in Local Digital Journalism

Rhema Zlaten, Colorado Mesa

Discussant

 Jack Breslin, Iona College

* Penn State Davis Ethics Award
**Second-Place Student Paper
***Professional Relevance Award
This session explores how circumstances of conflict and change help shape the ethical debate.

4:45 to 6:15 p.m. / S000      

Media Ethics Division

Refereed Paper Session

How Digital Ethics Shape Coverage

Moderating/Presiding 

Chad Painter, Dayton

Moving into the Media World: The Moral Psychology of Emerging Adults in Journalism and Communication*

David	A.	Craig,	Oklahoma
Patrick	Lee	Plaisance,	Penn	State	University
Erin	Schauster,	Colorado
Ryan	J.	Thomas,	Missouri
Chris	Roberts,	Alabama
KaAe	R.	Place,	Quinnipiac	University
Yuan	Sun,	Penn	State	University	
Casey	YeCer,	Oklahoma
Randi	Leigh	Thomas,	Oklahoma

Imagining Culinary Communities: Exploring Lifestyle Journalism Ethics Through The New York Times Food Section 

Joseph Jones, Missouri

Public Relations Practitioners’ Understanding of Fake News: Examining the Influence of Ethics Counsel Identity and 
Individual Ethical Orientations

Rosie Jahng, Wayne and Hyunmin Lee, Drexel

In the Media We Trust? Exploring the Effects of Perceived Risk, News Disputes, and Credibility on Consumer Atti-
tudes Toward Biotechnology Companies  

Holly Overton and Fan Yang, South Carolina

Discussant

Elizabeth Smith, Pepperdine

*Top Faculty Paper Winner

This session explores the ever-changing journalistic world and how it has prompted a continued ethical debate in all 
media forms.
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6:30 to 8 p.m. / S000      

Media Ethics Division

Business Session

Members’ Meeting

Moderating/Presiding 

Marlene Neill, Baylor University

Sunday, August 9

11 a.m. to 12:30 p.m. / R000    

Media Ethics Division

Refereed Paper Session

Moral Evaluation Across Human Interactions

Moderating/Presiding

Jane Kirtley, Minnesota

Learning from Confucius: “Moral Self-cultivation (Xiuji) and Its Application in Media Ethics Education*

 Yayu Feng, Illinois

Familial Experiences of Moral Exemplars in Marketing Communication

 Christopher Vardeman and Erin Schauster, Colorado-Boulder

Keeping Up with the Ethical Boundaries of Advertising: Big Soda, Metadiscourse 

and Paradigm Repair

 Patrick  Ferrucci and Erin Schauster, Colorado-Boulder

The Moral Psychology and Exemplarism of Leaders in Marketing Communication 

Erin Schauster, Colorado-Boulder and Patrick Plaisance, Penn State

Discussant

Chad Painter, Dayton

*Top Student Paper
This session will look at the use of morals to justify ethics in education and advertising.
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CALL FOR AWARD APPLICATIONS
CLIFFORD G. CHRISTIANS ETHICS RESEARCH AWARD DEADLINE: SEPTEMBER 18, 2020

The Association for Practical and Professional Ethics announces an annual call for papers to be considered for the 
Clifford G. Christians Ethics Research Award. Eligible submissions include work published in the previous year as well as 
papers submitted for presentation at the upcoming APPE meeting. Submissions should interpret or address important 
theoretical issues in the broad field of communication ethics, including mass communication theory, relationships of me-
dia and technology and culture, responsibilities of producers and consumers of distributed communication products, or 
education in that field. All methodologies or mixed methodologies are invited.

Preference will be given to work that advances the field of communication ethics in new and insightful ways, taking 
into account factors addressed by Clifford Christians during his prolific career.

Communication ethics has made major advances in the last four decades, and Christians has been involved in many 
of them. The field has become theoretically robust in part through Christians’ explorations of proto-norms, intrinsic pri-
orities, instrumentalism, and communitarianism. Long before the Internet, he argued for pluralistic and universal
communication values. From his 1980 monograph, Teaching Ethics in Journalism Education through several textbooks 
published during his career, Christians helped shape curriculum using an ethical reasoning process easily accessible by 
students.

Submissions will be evaluated based on (1) originality, (2) clarity and consistency of thought, (3) style and presenta-
tion, and (4) advancement of knowledge. Single and co-authored works are accepted as are works from students, faculty 
and professionals. Applications may only be submitted for award consideration once. The winner will receive a certificate 
and a $250 cash award. The Association will withhold the award any year in which there is not a submission of appropri-
ate quality.

https://appe-ethics.org/2021-call-for-proposals Full Submission Guidelines and Instructions

For more information about the 30th Annual APPE International Conference, please see the APPE 
website at: https://appe-ethics.org.

NOTES AND ANNOUNCEMENTS

THE PENN STATE DAVIS ETHICS AWARD
 

Scholars who have successfully defended ethics-related dissertations in the 2019 calendar year are encouraged to 
apply for the Penn State Davis Ethics Award. The award provides a $1,000 honorarium, travel support to present their 
scholarship in a session of the Media Ethics Division at the 2020 AEJMC annual conference, and a fully supported guest-
lecture visit to Penn State’s Bellisario College of Communications. The Don W. Davis Professor in Ethics at Penn State, 
Patrick Lee Plaisance, shall administer all aspects of the award competition and selection process. Applications should 
include a cover letter stating applicant’s ethics-related focus and contact information, statement of defense date, full dis-
sertation (either in pdf format or a web link), and dissertation adviser contact information. All applications are due April 
1, 2020, and should be sent to plp22@psu.edu. The award will be presented at the Media Ethics Division’s  Business 
Meeting during the 2020 AEJMC conference. This award is intended to recognize new scholarship in the fields of media 
and communication ethics, and is sponsored by the Davis Program in Ethical Leadership at Penn State. Arrangements for 
a guest-lecture visit to Penn State will be made for fall 2020 based on recipient availability.        

https://appe-ethics.org/2021
https://appe-ethics.org/2021
mailto:plp22@psu.edu
mailto:plp22@psu.edu
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Dr. Katy Bartzen Culver describes 
herself as someone who is not a 
risk-taker but who nonetheless 
knows her students must embrace 
change for the changing industry. She 
says she uses her classrooms as in-
cubators so that her students “gain 
the experience and confidence to 

try new things boldly.”
It must be working because in December 

(2019) Katy was one of 10 faculty members 
at the University of Wisconsin-Madison to 
receive a distinguished teaching award. Now 
she has another teaching accolade. Katy is 
the Media Ethics Division’s Teaching Excel-
lence Award winner this year.

Katy, who will become chair of the divi-
sion in the fall, is described by students and 
colleagues alike as an innovative and creative 
instructor who inspires large lecture and 
small skills classes with ideas, examples, crea-
tive activities and assignments that mesh with 
current concepts and address students’ pro-
fessional goals.

She is an original, enthusiastic, critical thinker. She sug-
gests that helping students learn to seek answers on their 
own establishes a growth mindset and makes them lifelong 
learners.” One student described Katy as successful “due 
in no small part to her fun, funny and approachable per-
sonality.” A colleague said Katy is a tireless mentor and 
adviser to her students.

Her director described Katy as an outstanding 
teacher and lifelong learner. In addition to her graduate 

and undergraduate teaching, Katy also is di-
rector of UW-Madison’s Center for Journal-
ism Ethics. She is an adjunct instructor at The 
Poynter Institute in St. Petersburg, Fla., where 
she has taught in Poynter’s Teachapalooza 
boot camp for college journalism educators 
for several years. Katy was education curator 
for PBS’s MediaShift for four years. 
     Please congratulate Katy on this exciting 
award. She joins past winners Dr. Erin Schaus-
ter, Dr. Nicole Kraft and Dr. Patrick Plaisance, 
all examples of excellent ethics educators. 

2020 TEACHING AWARD IN ETHICS
BY JAN LEACH, TEACHING CHAIR

Katy Culver

The Center for Journalism Ethics at the University of Wisconsin-Madison will take over administration of MED’s 
teaching resources website by August 1. The teaching website, which has been hosted at Kent State University since it’s 
inception in 2011, is moving with the retirement this summer of long-time teaching chair Jan Leach. For more informa-
tion about changes, additions and updates to the website, contact Katy Bartzen Culver at kbculver@wisc.edu.

A timely call for a new ethic of journalism engagement for today's troubled media 
sphere, Objectively Engaged Journalism argues that media should be neither neutral nor 
partisan but engaged in protecting egalitarian democracy. It shows how journalists, pro-
fessional or citizen, can be both objective in method and dedicated to improving a 
global public sphere toxic with disinformation, fake news, and extremism.

Drawing from history, ethics, and current media issues, Stephen Ward rejects the 
ideals of neutrality and "just the facts" objectivity, showing how they are based on inva-
lid dualistic thinking with deep roots in Western culture. He presents a theory of prag-
matic objectivity and applies it to journalism. Journalism's role in interpreting culture, he 
argues, needs a form of objectivity that embraces human strengths and limitations.

Defining responsible journalism as situated, imperfect inquiry, Objectively Engaged 
Journalism is one of the first systematic studies of the ethical foundations of engaged 
journalism for a media that is increasingly perspectival and embedded in society.

A NEW BOOK FROM STEPHEN WARD ADDRESSES OBJECTIVITY IN THE AGE OF DISINFORMATION

https://ethics.journalism.wisc.edu/
https://ethics.journalism.wisc.edu/
http://www.teachingethicsresources.org/
http://www.teachingethicsresources.org/
mailto:kbculver@wisc.edu
mailto:kbculver@wisc.edu
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A MEMBER OF THE ASSOCIATION

FOR EDUCATION IN JOURNALISM

AND MASS COMMUNICATION

WHY SHOULD I ATTEND THE AEJMC 2020 VIRTUAL CONFERENCE?

http://www.aejmc.org
http://www.aejmc.org
http://www.aejmc.org
http://www.aejmc.org
http://www.aejmc.org
http://www.aejmc.org

