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Well... 

I tend sometimes to begin spoken sentences with that 
word, which then trails off into a kind of slowly dissi-
pating mist.  A good friend of mine does the same thing 
with “So...” Try saying “well,” then stopping as you ex-
hale at the end of the word, as if you have suddenly run 
out of ideas, or the strength to propose them. Both of 
these speech markers are known as “hesitation forms,” 
inviting (perhaps hoping) for a suggestion as to how to 

proceed.  Whether posed as a question or as an undecided thought (try that 
out), the result is the same. You’re lost and don’t quite know where to go 
from here.  And, you’re asking for a response.  Right now, many of us may be 
in that “well/so” liminal zone. 

There is so much confusion and such a seeming lack of clarity on so many 
fronts that it’s hard to figure out what to address first, or at all. Sometimes, I 
find myself at a loss as to how to comprehend the insanity of today’s world. It 
seems like a very long time ago that defining a lie in concrete terms, and ad-
vising my students neither to purvey nor accept lies within their chosen pro-
fessions, was a relatively easy task. Of course, there are numerous nuances 
involved; yet, it seemed so much clearer only a few years ago. 

Division Chair: Kathleen Bartzen Culver
Vice Head/Programming Chair: Kathleen Bartzen Culver
Newsletter Editor: Tom Bivins
Newsletter Layout & Design: Tom Bivins

MED newsletter is published quarterly by the Media Ethics Division of the Associa-
tion for Education in Journalism and Mass Communication. Direct questions to 
tbivins@uoregon.edu

(CONTINUED ON PAGE 2)

LETTER FROM THE EDITOR
BY TOM BIVINS, NEWSLETTER EDITOR

Table of Contents
LETTER FROM THE EDITOR .....1–2 
Newsletter Editor Tom Bivins revives 
Stoicism.

MESSAGE FROM THE CHAIR..... 2–3
Katy Culver tells us it’s time to step up. 
So, what are you waiting for?

A PINT OF EXCITEMENT..... 3–4
From our newest grad member, a new 
way to connect.

IT’S JUST ONE THING AFTER ANOTHER... 4
Vice Head, Nicole Kraft, lays out the 
new normal for student journalists.

Q&A WITH CHAD PAINTER, PH.D. ....5–6
Debra Dwyer interivews Chad Painter 
on his thoughts about a lot of things—
which he does well.

PROTECT YOUR NEIGHBOR ..... 6–7
Tom Cooper describes his ethics code 
for the age of covid-19.

NOTES AND ANNOUNCEMENTS ... 8–11
• A new slate of MED officers
• Winners at AEJMC
• Chad Painter on the MED mentorship 

progam
• Promotions and advancements
• Current and upcoming books by MED 

members.

med
M E D I A  E T H I C S  D I V I S I O N

newsletter
F A L L  2 0 2 0  •  V O L U M E  2 4 ,  N O . 1

XX XX

mailto:tbivins@uoregon.edu
mailto:tbivins@uoregon.edu
https://twitter.com/AEJMCethics
https://twitter.com/AEJMCethics
https://www.facebook.com/groups/179687322133203/
https://www.facebook.com/groups/179687322133203/


 MED newsletter page 2

We have all had “that” moment. 
You’re standing in front of the class-
room, you ask students a question 
and you’re met with silence. You let 
it hang for a second – 15 or 50 or 
100 blank faces stare back at you. 
You’re just about to flinch in this 
game of educational chicken and 
then, mercifully, a student raises her 

hand. 
That’s how I often feel in service leadership roles. 

Your organization or cause needs people to step up to 
cover a variety of needs, yet no one is raising their hand. 

Just before our virtual AEJMC conference in August, 
Iowa PhD student Patrick Johnson raised a hand for the 
Media Ethics Division. He’s taking over the lead on our 
grad student committee and has developed an impressive 
social media plan (you can read about it in this newslet-
ter). He inspired me to make a more specific ask for oth-
ers to raise that all-important hand.

One of our central goals this year is to make our di-
vision even more robust. With AEJMC President (and 
proud MED member) Tim Voss talking about how the or-
ganization might be restructured, now is the time for us 

In attempting to sort out my own increasing confu-
sion, I sought help from a philosophy that I haven’t dis-
cussed in any depth (nor taught my students) since my 
own college days—Stoicism. 

As media ethicists, we probably all are at least familiar 
with the term and with a few of its basic tenets. And, I can 
recall having given it serious thought once upon a time; 
however, I’ve always been something of a worrier. And 
lately, that tendency has been exacerbated by the incessant 
tide of events affecting us in ways that most of us have 
rarely, if ever, experienced. Last week, I was quoting Seneca 
in something I was writing and a little bell went off in my 
memory. I suddenly found that many writers in popular 
online publications and elsewhere were resurrecting this 
ancient philosophy as an applicable tool for today’s trou-
bled mind.

I learned, once again, that the old adage, “Grant me 
the serenity to accept the things I cannot change, the 
courage to change the things I can, and the wisdom to 
know the difference,” is the basic stoic creed. Or as 
Epictetus put it,

“We have no power over external things, and the good 
that ought to be the object of our earnest pursuit, is to be 
found only within ourselves.”

This doesn’t mean, however, that simply understand-
ing what we can and cannot control is enough, nor does 
it mean that we should accept things as they are. What it 
does mean is that we should not waste our efforts worry-
ing about the unchangeable. Simply by recognizing that it 
appears to be unchangeable doesn’t necessarily mean that 
it is. We still have choices. We can worry about climate 
change (which seems increasingly inevitable) or we can 
find the courage within ourselves to do something about 

it. Or, perhaps more relevant to today’s students, we can 
call out in the clearest voice the injustices and untruths 
that permeate our society today. That takes courage. And, 
maybe, we should be teaching that as a primary virtue.  As 
Seneca pointed out,

“[Courage] is a knowledge of how to distinguish be-
tween what is bad and what is not.” 

It’s high time we started doing that.

If you’re interested, here are some of the articles I found 
recently online:

“4 Tools To Practice Stoicism In These Uncertain Times”
https://medium.com/science-and-philosophy/4-tools-to-practice
-stoicism-in-these-uncertain-times-7121a1340ad

“Philosophy for a Time of Crisis: From Socrates to Camus, 
thinkers have asked how to respond when adversity turns our 
lives upside down”
https://www.wsj.com/articles/philosophy-for-a-time-of-crisis-11
598543519

“Acedia: the lost name for the emotion we're all feeling right 
now”
https://theconversation.com/acedia-the-lost-name-for-the-emoti
on-were-all-feeling-right-now-144058

“Courage in Stoicism”
https://medium.com/stoicism-philosophy-as-a-way-of-life/the-co
mponents-of-courage-for-the-stoics-83a8ed83b5c1

Tom
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to demonstrate our value. I envision this robustness play-
ing out in a number of ways:

• Outstanding programming: MED excelled with our 
panels this year. Vice-head Nicole Kraft already has 
an even better lineup for 2021 (also covered in this 
newsletter). 

• Diverse research submissions: MED can – and 
should – be AEJMC’s “big tent” division. Ethics is 
integral to media theory and practice. Let’s demon-
strate that by drawing papers from all kinds of ar-
eas.

• Graduate student membership: Emerging scholars 
hold tremendous promise for our division. We have 
20 grad students in our membership right now. I’d 
like to see that number go up. A lot. 

• General membership: The pandemic has smacked 
lots of division membership. I know these are diffi-
cult times with the slashing of budgets for travel 
and associations. Despite these adversities, I hope 
we can at least remain steady from 2019-20.

How can you raise your hand? I have a few ideas to get 
you rolling:

• Join me in a new effort to build a graduate student 
support fund. This will be used to underwrite the 
$10 membership fee for new division members, as 
well as travel funds (when we ever get to travel 
again). I am pledging $100 to start. If you’d like to 
join me, please email me at kbculver@wisc.edu 
with the amount you’d like to contribute. Nothing 
is too large or small. This is a group effort.

• Renew your MED membership if you haven’t 
already. 

• Share word of our special paper call for the 2021 
conference: Ethics and Inclusion in Media Practice. 
Research chair Diana Sisson will be developing the 
paper call, but it’s always helpful when people know 
about special calls in the fall and can begin working 
on ideas. 

• Respond to Nicole’s survey for programming panel-
ist ideas. Double bonus points if you suggest diverse 
candidates (again, think “big tent” diversity – race, 
ethnicity, gender, program size, methodological ap-
proach, professional area, etc.).

I so deeply appreciate everyone’s efforts to make the 
Media Ethics Division the supportive and encouraging 
environment it is. I found a real home here when I 
needed it and hope to extend that experience to even 
more people.

Finally, I’m sure I’m going to be accused of burying the 
lead here, but a number of you have raised your hand to 
ask me the question on everyone’s mind: Will AEJMC 
2021 happen in person in New Orleans? The association’s 
answer is firm: At this time, we are planning only for an 
in-person conference. I, and other MED leadership, have 
been advocating for early and thorough communication 
about this and the option for virtual participation if at all 
possible. For the time being, keep dreaming of fresh beig-
nets and live jazz. We will stay in touch with information 
as we get it. 

Be sure to stay in touch with us in return. Email me at 
kbculver@wisc.edu if you need to join the MED Google 
Group mailing list. Join our Facebook group and follow 
our Twitter account. 

Kathleen Bartzen Culver is the James E. Burgess Chair in Journalism Ethics 
at the University of Wisconsin-Madison

This division is known for its com-
mitment and dedication to its teach-
ing and its community. Despite not 
being the largest division or the one 
with the most submissions, we are 
mighty as a result of the cross we 
carry: a desire to make the study of 
media an ethical one. 
    And we’re doing something to 

extend that mission to the world of Instagram.
Many of us teach or research social media, possibly 

we do both. We spend ample hours investigating accounts, 
assessing values and loyalties, and pushing to find a means 
to make others more conscientious of the critical impact 
their use and experiences may be. And as we look at nu-
merous accounts, we may ask ourselves what purpose 

these may have beyond the research or teaching with do 
of and with it. This division struggled initially to find a pur-
pose for the use of Instagram in particular, as Twitter, 
Facebook and LinkedIn seemed like natural fits for dis-
seminating information or gathering members for shared 
discussions around conference sessions, paper proposals 
or job opportunities. 

So here we are. 
By borrowing from the teaching communities that 

feed into ours, we are attempting to build a different form 
of community for the Media Ethics Division. This awfully 
big adventure is what we are calling MEDia On Tap. 

The Instagram account (@mediaontap) will focus on 
four core facets of our division: members, teaching, re-

MED SERVES UP A PINT OF EXCITEMENT, EDUCATION
BY PATRICK JOHNSON, UNIVERSITY OF IOWA
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Our student-journalists at Ohio State 
started the 2019 Ohio State fall se-
mester covering a campus-area shoot-
ing, and we thought that was a crazy 
way to kick off the year.
      If only we knew what was coming.
This year we were barely out of the 
2019-2020 school year when the 
2020-2021 editorial team we started 

covering protests around the death of George Floyd. As 
the calendar turned to June, they were pepper sprayed by 
police and protest coverage continued through July.

By August we kicked off our academic year embroiled 
in mandatory coronavirus testing and the Big Ten’s can-
celation of the fall sports season. By September a public 
safety notice that revealed a verbal and physical attack by 
Black suspects on white student was a hate crime led to 
more campus protests, and our student-journalists were 
criticized for refusing to blur protestor faces.

October has brought presidential debates and the 
promise of political turmoil through the November elec-
tion and beyond. 

Oh, and did I mention their ongoing and never-ending 
COVID-19 coverage?

They are already tired, and we are barely halfway 
through our 2020 fall semester.

I’d love to say that this incredible journalistic pace is a 
product of this crazy year that seems never ending, but I 
believe this is the new normal of student-journalist from 
now on.

Gone are the days of covering simple board of trus-
tees’ meetings, writing features on professors who win 
awards, and covering football games and homecoming 
parades. Our coverage now is as high stakes and high 
pressure as any metro paper covering a multicultural 

population amid the multipronged crisis of health and 
race.

And that, my friends, means the mission for all of us 
who teach journalism, especially ethics, is to prepare our 
students accordingly. 

Gone are entry-level jobs that ease our students into 
high-pressure coverage. That role now comes in their first 
journalism classes. Gone are the layers of editors who 
will help massage copy while concurrently teaching the 
intricacies of reporting and working with sources and 
upholding ethics. That role now falls exclusively, impor-
tantly with us, their journalism educators.

And we are doing this as classes get merged, journal-
ism schools give way to communication departments and 
faculty jobs get cut.

But if the current political circumstances have shown 
us anything it’s that the role of journalism, bound by good, 
strong, ethics, has never been more vital to maintain-
ing—even sustaining—our democracy.

Just like my hard-working students, I know you must 
be tired after all the work it has taken to get to and 
through this semester’s teaching. But while you are navi-
gating Zoom, helping someone to make his or her first a 
public records request, rewriting your curriculum for the 
umpteenth time to address modern journalistic chal-
lenges, take a moment reflect on the extraordinary im-
portance of our work.

Know that your role in journalism education does 
more than prepare students for the working world—it is 
striving to ensure we have the next generation of the 
Fourth Estate ready to inform and education those who 
need it most.

Here is hoping that education will help us all be ready 
for whatever craziness happens next.

IT’S JUST ONE THING AFTER ANOTHER
BY NICOLE KRAFT, VICE HEAD/PROGRAMMING CHAIR

search and cases. We will use this platform to share 
strategies for engaging with members. The account 
launched on October 1 and featured a number of days 
explaining how content will be presented and what you 
can expect on tap moving forward. 

MEDia On Tap will be managed by the graduate stu-
dent committee and will offer a number of opportunities 
to showcase our membership through interviews (both 
video and photographic), teaching strategies and lessons, 

research opportunities and recent published work, and 
case studies designed and assessed by our membership 
and beyond. The division hopes you give the account a 
follow and please help contribute to it by emailing me, 
Patrick Johnson (patrick-r-johnson@uiowa.edu), any ma-
terials you would like to share with division members.  

Welcome to Media On Tap, a place where the study 
of media is an ethical one—one where everyone can 
know your name.

2

2

mailto:patrick-r-johnson@uiowa.edu
mailto:patrick-r-johnson@uiowa.edu


 MED newsletter page 5

Chad Painter, Ph.D., is no stranger 
to the AEJMC Media Ethics Divi-
sion. He is a former division presi-
dent and currently serves as 
teaching chair in addition to his 
faculty position as assistant profes-
sor of Communication at the Uni-
versity of Dayton. He studies me-
dia ethics with emphases on the 

alternative press, the depiction of journalists in popular 
culture, and diversity studies, and he is a co-author of Me-
dia Ethics: Issues and Cases, 9th edition. Below, Chad an-
swers a few questions about his research, current chal-
lenges educators face in the media ethics classroom, and 
the future of the Media Ethics Division.

Research
You have a substantial line of research regarding 
journalists’ portrayals in popular culture and have 
suggested these depictions are arguably more influ-
ential than the work of real-world journalists. What 
makes these depictions so important, and how would 
you describe portrayals of the modern journalist?

They’re important for a few reasons. About 90 percent of 
all programming is entertainment, but we tend to focus on 
the other 10 percent that’s news. Most people also never 
see the inside of a working newsroom, television studio, 
or PR or advertising agency, so the pop-culture depictions 
of such organizations are really where we learn what it is 
that mass communicators do. Seeing fictional reporters 
also starts really young—Kermit and others on Sesame 
Street are shown as reporters doing journalism. I also see 
pop culture as a way to meet students in their own space. 
They may never read Mills’s On Liberty (even if you assign 
it), but they can understand the lessons from that book 
when they’re embedded in Star Trek, Hamlet, or any num-
ber of other works. I’m co-writing a book with Lee Wilk-
ins that looks at big ethical ideas—truth telling, privacy, 
advocacy, and many others—through the lens of movies, 
TV, and other pieces of pop culture.

The depictions themselves are a mixed bag at best. 
Spotlight and, much earlier, All the President’s Men show 
journalists at their best. Other depictions, both new and 
old, are a lot less kind, sometimes accurately and some-
times not. The best—I’m thinking about TV shows like The 
Wire, House of Cards, or Sports Night—show ambiguity 
with positive and negative characters, as well as characters 
who often do the right thing but sometimes mess up or 
vice versa.

Teaching
What are two emerging ethical challenges media 
ethics educators should be emphasizing in the class-
room?

I don’t know that either of these challenges are necessar-
ily new, but I would say disinformation and media eco-
nomics.

The idea of deep fakes is fascinating to me, though 
also deeply troubling. The Jordan Peele-as-Barack Obama 
video is a good teaching tool, as is the Prank Me Not fake 
Tweet generator (which I first learned about at a Media 
Ethics Division teaching panel). The New York Times series 
“The Weekly” also has a great but disturbing episode on 
deep fakes where it becomes increasingly clear that the 
engineers attempting to build the perfect deep fake have 
not even contemplated the ethical implications of their 
work.

Media economics is just a large component of every-
thing we do. Take public service, for example. Saying that a 
newsroom should cover city hall, the school board, 
courts, that kind of stuff, supposes that there are re-
sources—and by resources, I mean reporters—to cover 
everything. That’s not the case in Denver, where a hedge 
fund has decimated that newsroom by cutting it to the 
bone and beyond. Or take the saga of my city, Dayton. The 
daily newspaper, CBS affiliate, and news radio stations op-
erated under a converged newsroom, but then Cox sold 
its TV stations to the Apollo Media Group. The FCC ini-
tially blocked the sale because of the duopoly rule but 
said that Apollo wouldn’t be in violation if Dayton Daily 
News stopped being a daily paper. After some local up-
roar, Apollo sold DDN back to Cox, but it’s still unclear 
how that newsroom will operate once (or if) the paper is 
uncoupled from TV and radio. It’s a mess, and it brings up 
a whole host of ethical questions.

Service
You are highly involved in the Media Ethics Division’s 
mentorship program that establishes connections 
between students and established scholars. What are 
the benefits for you as a mentor, and why should 
others consider mentoring an emerging scholar?

Well, the most obvious benefit is that you get to develop 
personal and collaborative relationships with emerging 
scholars, and in some small way shape the future of the 
Media Ethics Division.

The mentorship program actually started the year I 
was head of the division, in 2017-2018. One of the initial 

Q&A WITH CHAD PAINTER, PH.D.
BY DEBORAH DWYER, UNIVERSITY OF NORTH CAROLINA

(CONTINUED ON PAGE 6
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ideas was to get our graduate students more involved and 
more invested in the division in order to ensure its long-
term future. So, one major benefit for me is that there is 
at least some assurance that the division will continue 
with the development of the next wave of scholars.

On a personal level, it’s also my chance to work with 
doctoral students who are interested in teaching and re-
searching media ethics issues. I teach at a school, the Uni-
versity of Dayton, without a doctoral program, so I do not 
have the institutional opportunity to work with doctoral 
students. This program gives me that opportunity. It allows 
gives me the opportunity to really get to know an emerg-
ing scholar on a personal and professional level, which is 
really fun and exciting.

One thing I’m excited about with the program is that 
it’s grown. We currently have seven pairs of mentors-
mentees, including several first-year participants on both 
sides of that relationship. I hope that they are all finding it 
rewarding, and I think it’s beneficial to the individuals and 
to the division.

As a past president of the division, what excites you 
about the future of the group?

I think our current leadership is exceptional. The years I 
was on the leadership team—with Jan Leach, Ryan Tho-

mas, Erin Schauster, and Marlene Neill—we really worked 
to develop a bench of division members who could step 
into the leadership roles, and I think those efforts are 
really showing results. 

I like how the division really is a year-round enter-
prise. Of course, there’s the annual AEJMC convention, 
but there’s also the Poynter-Kent State workshop in Sep-
tember, the Loyola Symposium in November, and the 
Wisconsin conference in April. I’m probably missing a 
couple, but the point is that there’s a chance to engage 
with other media ethicists on a nearly year-round basis.

There’s also some challenges with the division, but I 
think those present exciting opportunities. The big one is 
that we’re a very large division with 200-plus members, 
but our paper numbers don’t reflect that. I would like to 
see more members actively engage by submitting papers 
every year—mostly because I think we thrive when we 
hear from a multitude of voices. We’ve made a push to 
diversify panels in terms of race and gender, rank (e.g. as-
sistant professor, associate professor, etc.), small vs. big 
school, and academic vs. professional. I would like to see a 
similar diversification in the paper sessions, but that’s 
really dependent on people actually submitting their work 
in order to expand beyond the usual folks.

Ethicists like me dream of decade 
as complicated as the one we are 
living through now. But it is a citi-
zen’s nightmare.

During my 38 years as an ethicist, 
never have I seen so many ethical 
questions asked continuously by so 
many: Who gets the ventilator? Who 

gets the bed? Who receives the best personal protective 
equipment and who can be tested first? When and where 
must you wear a mask, and who has the authority, if any-
one, to mandate that you wear it?

And what of the more institutional questions: Should 
we reopen the schools, and when? What about the bars, 
the restaurants, the gyms, and the movie theaters? Does 
anyone have the authority to put others in harm’s way?

And then there are the questions of policing. We par-
ents have already known the ethical challenges of how 

much we police our children regarding their screentime, 
their curfews, and their relationships. Must we now also 
police their mask time and their social distancing? And 
how should all those wild, partygoing youth without 
masks be policed? And speaking of police, to what extent 
should society be policed? Or should police be defunded, 
or completely transformed?

So it’s a field day for ethics professionals and profes-
sors. There will be no shortage of questions for us to de-
bate during both the COVID19 and the racial pandemics. 
It is an ethicist’s dream decade.

And yet one person’s dream is another person’s 
nightmare. More frequently than at any time I can re-
member, the answers to ethical questions are not hypo-
thetical but point to extreme suffering, bankruptcy, and 
death.

What to do? How do we move ethics from a long list 
of questions to answers which matter?

2
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ETHICIST: CORONAVIRUS REDUCES COMPLEX MORAL CODES TO THE ESSENTIAL — PROTECT YOUR NEIGHBOR
BY TOM COOPER, EMERSON COLLEGE

This piece first appeared as an op-ed in USA Today, August 16, 2020

https://www.usatoday.com/story/opinion/voices/2020/08/16/coronavirus-covid-19-ethics-morals-dilemmas-column/3372735001/
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A	crash	course	in	living	ethically
In 2017, I was involved in a United Nations project hosted 
in their United Nations Office on Drugs and Crime head-
quarters in Vienna in which an international team of ethi-
cists developed an ethics curriculum for students world-
wide. What I valued about this project was that ethics was 
taught in elementary and middle schools, not just in col-
lege. Moreover, the curriculum could be customized for 
participating cultures and countries far beyond those who 
traditionally teach university ethics.

Teaching young students to think about moral deci-
sion making worldwide is essential because they are the 
leaders and teachers of tomorrow. So certainly ethics 
education is one path which must be widened and paved 
into a global highway.

But there are others.

About six years ago I reached out to more than 200 
ethicists and other colleagues and asked them, “What 
were the toughest ethical decisions ever made through-
out history?” From the many answers they gave me, I 
fashioned detailed research about how many of the 
“greats” — Nelson Mandela, Mahatma Gandhi, Malala 
Yousafzai, Socrates, Marie Curie, and others — made their 
most vexing, hairpulling decisions.

After reading their biographies, autobiographies, let-
ters and more, I began to perceive patterns of thought 
and attitude which they held in common. They each 
committed themselves to something higher whether de-
scribed in secular terms such as justice, humanity, or in-
tegrity, or something more faith based honoring Allah, 
God, Krishna, or Jesus. Their ethical decisions were not 
driven by selfpromotion, but by service to mankind and 
in many cases to an invisible Source.

I think there’s something to be learned not only by 
ethics education but also by how these moral exemplars 

and leaders changed history despite facing death threats, 
powerful adversaries, and their own worst fears.

But something more is needed.
If one is living in a dream, whether the nightmare of 

COVID19, or the dream of “I'm not impacted” that the 
lucky and prosperous still maintain, there is an essential 
requirement — to wake up!

I understand that some people may feel they are al-
ready ethical because they were trained in the Western 
classical ethics of Aristotle and Kant. Or possibly they 
prefer the ancient Asian wisdom of Laotzu and Confucius.

Or perhaps, like me, they sense that there is great 
ethical wisdom embedded in the spirit of other cultures 
such as the original aloha spirit of Hawaii or the Ubuntu 
spirit of Africa. Or perhaps they feel they are ethical be-
cause of the teachings of their religious faith.

While I honor all of these traditions, and 
introduce them to my students, I sense that 
nothing practical can be accomplished in 
the dream state.

Protect	your	neighbor
If leaders are dreaming only of reelection, 
and if hedonists are dreaming only of the 
next unmasked pool party, it’s time to wake 
them up and say, ”If you are secular, follow 
the scientific guidelines, and if you are relig-
ious, add to those guidelines your own 
faith’s guidelines such as ‘love your neigh-
bor’ and ‘do no harm.’”
Ethics can be highly complicated since 
there are many great intellectual traditions 
and multiple cultural approaches. However, 
pandemic ethics cuts through this Gordian 
knot of endless principles and theories.

The lengthy ethics codes we used to develop 
for institutions ought now to be simplified to just three 
words — “protect your neighbor.”

Since the American dream has become the American 
nightmare, the answers to the long list of ethical ques-
tions can only be known when we, and especially our 
leaders, leave amnesia, denial, racism,blameshifting, and 
somnambulance behind.

It is time not only for increased ethics education and 
learning from the best practices of the great ones. It is 
time to wake up our leaders and ourselves.

Our complex moral codes can be simplified rather 
quickly these days: “Wash your hands." “Wear your mask.” 
“Stand six feet apart.” Behold, the Ten Commandments 
are reduced to three.

2

https://www.unodc.org/unodc/en/corruption/news/unodc-launches-ethics-and-integrity-university-modules.html
https://www.unodc.org/unodc/en/corruption/news/unodc-launches-ethics-and-integrity-university-modules.html
https://www.usatoday.com/story/opinion/2020/08/13/how-lessons-9-11-can-help-colleges-cope-covid-19-column/3353297001/
https://www.usatoday.com/story/opinion/2020/08/13/how-lessons-9-11-can-help-colleges-cope-covid-19-column/3353297001/
https://stories.clintonfoundation.org/the-spirit-of-ubuntu-6f3814ab8596%23:~:text=There%20is%20a%20Zulu%20proverb,the%20essence%20of%20being%20human.
https://stories.clintonfoundation.org/the-spirit-of-ubuntu-6f3814ab8596%23:~:text=There%20is%20a%20Zulu%20proverb,the%20essence%20of%20being%20human.
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(CONTINUED ON PAGE 14)

For their paper, “Covering a Complicated Legacy with a Sledgehammer: Metajournalistic and Audience Discourse after 
Kobe Bryant’s Death” the Professional Relevance Award went to 

Danielle Kilgo named the winner 
of the 2020 Lillian Lodge Ko-
penhaver Center for the Ad-
vancement of Women in 
Communications Early-Career 
Woman Scholar Award

Nicole Kraft named the 
2020 Outstanding Woman in 
Journalism and Mass Communi-
cation Education by the Com-
mission on the Status of Women

Linda Steiner named the winner 
of the Eleanor Blum Distinguished 
Service to Research Award

Marlene Neill inducted into 
the Public Relation Society of 
America College of Fellows, 
the society’s highest honor

AND THE AWARD GOES TO . . .
THIS YEAR’S AWARDS FOR SERVICE AND RESEARCH GIVEN OUT AT AEJMC

Pennsylvania State Davis Ethics 
Award went to Philip Todd, Okla-
homa City University for his paper 
“Applying a Millian Security Princi-
ples Protocol to New York Times 
Coverage of the 2003 Invasion of 
Iraq”

Second Place Student Paper 
Award went to Michael Davis, 
Iowa for his paper “Journalism 
as a Calling: Linking Social Iden-
tity and Institutional Theory to 
Protect the Profession”

Carolina Velloso Wei-Ping Li Nohely Alvarez Shannon Scovel Mahfuzul Haque Linda Steiner

All from the University of Maryland
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The Outstanding Service 
Award went to Jenn Mackay, 
Virginia Tech University

David Craig, 
Oklahoma 

Patrick Plaisance, 
Penn State

Erin Schauster, 
Colorado-
Boulder

Ryan Thomas, 
Missouri

Chris Roberts, 
Alabama

Randi Leigh Thomas, 
Texas Tech 

Katie Place, 
Quinnipiac 

Yuan Sun, 
Penn State

Casey Yetter, 
Oklahoma

The Top Student Paper Award went 
to Yayu Feng, University of Illinois, 
Urbana-Champaignf Illinois, Urbana-
Champaign for her paper “Learning 
from Confucius: ‘Moral Self-
cultivation (Xiuji) and Its Applica-
tion in Media Ethics Education’” 

The Teaching Excellence Award 
went to Kathleen Culver, Uni-
versity of Wisconsin-Madison

For their paper, “Moving into the Media World: The Moral Psychology of Emerging Adults in Journalism 
and Communication” the Top Faculty Paper Winner went to:
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Dane S. Claussen in August was appointed Lecturer of Strategic Communications at the University of Idaho, where 
he is teaching Mass Media Ethics and other courses. Over the summer, the national nonprofit news organization he 
launched in March 2020, Nonprofit Sector News (also on LinkedIn and Facebook), had eight journalism interns and two 
IT interns from nine universities. This fall, NSN has two journalism interns and IT interns. He continues to edit Newspa-
per Research Journal, which he has done since November 2017.

The Media Ethics Division started its mentorship program four years ago with the stated pur-
pose of increasing the active involvement of our members, especially graduate students and jun-
ior faculty. At the time, the leadership determined that increased involvement was both necessary 
and vital for the long-term health of the division. 
The good news is that the program is working. Members—graduate students, junior faculty, and 
senior faculty—are becoming more and more involved with the mentorship program. The pro-
gram has continuously grown—from five pairs in Years 1 and 2, to seven last year, and 10 this 
year. We’ve also seen some multiyear mentoring partnerships, as well as at least one published 
article from a mentorship team.
I’m especially excited about this year’s program. Hitting double digits is exciting. Seeing some of 

our former graduate students express interest in continuing as junior faculty mentees is even more exciting because it 
shows that they have found the program worthwhile. And seeing the number of members willing to step up as mentors 
is both exciting and gratifying (though I do regret that there was so much interest in the program that not every mentor 
was able to be matched with a mentee this year).

I would like to thank the mentors willing to step up: Wendy Wyatt, Ginny Whitehouse, Ted Glasser, Katy Culver, Pat-
rick Plaisance, Ryan Thomas, Marlene Neill, Stephanie Craft, John Ferré, Jenn Mackay, Donna Halper, Arthur Hayes, and 
Don Heider.

I also would like to welcome our new mentees: Mir Ashfaquzzaman, Samantha Stanley, Patrick Johnson, Michael 
Davis, and Joe Jones. And a welcome back to our returning mentees: Liz Bent, April Newton, Tara Walker, Yayu Feng, and 
Rhema Zlaten.

As a refresher, mentees in the program are paired with mentors who share similar research, methodological, and 
institutional interests. Mentors meet on an informal though regular basis (via Zoom, phone, or whatever works best for 
the pair) with their mentees to discuss questions and concerns related to their career path. For instance, mentors might 
provide feedback on dissertation or research work in progress, tips on creating stellar job applications or tenure and 
promotion materials, and advice on phone and campus interviews—though this list is far from exhaustive. As part of the 
mentorship program, MED also periodically sends topic prompts to membership pairs. In addition to encouraging dia-
logue and contact throughout the year, the aim is to encourage conversation around certain topics (e.g. how to review a 
paper).

NEWS FROM THE MED MENTORSHIP PROGRAM
BY CHAD PAINTER

ADVANCEMENTS
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A MEMBER OF THE ASSOCIATION

FOR EDUCATION IN JOURNALISM

AND MASS COMMUNICATION

PROPAGANDA AND PUBLIC 
RELATIONS IN MILITARY 
RECRUITMENT By Brendan  
Maartens and Thomas 
Bivins.

This book represents the first 
international investigation of 
military recruitment advertis-
ing, public relations and propa-
ganda. Comprised of eleven 
case studies that explore mobi-
lisation work in Africa, the 
Americas, Asia and Europe, it 
covers more than a hundred 
years of recent history, with 
chapters on the First and Sec-
ond World Wars, the Cold War, 
and the present day.

DOING THE RIGHT 
THING (Abramis, 2020) by 
Tom Cooper is about 
some of the toughest life-
and-death ethical decisions 
ever made.  Readers dis-
cover not only how ethics 
exemplars navigated hair-
pulling moral choices but 
also how we ourselves can 
make vexing ethical deci-
sions. Chapters profile 
Mandela, Malala, Gandhi, 
Truman, Queen Esther, Ed-
ward R. Murrow, Marie Cu-
rie, Socrates, Wilberforce, 
Rachel Carson and others.   

“The play’s the thing wherein I’ll catch the con-
science of the king,” muses Hamlet in one of 
Shakespeare’s better known lines. Shakespeare 
was repeating what the ancient Greeks had 
pioneered—if you want to tell a moral lesson 
and have it remembered, then imbed it in a 
play—one that audiences are fond of seeing.
     That line, and that idea, served as the guiding 
principle for ENTERTAINING ETHICS: LES-
SONS IN MEDIA ETHICS FROM POPULAR 
CULTURE, a new book co-authored by Chad 
Painter and Lee Wilkins. It will be pub-
lished in early 2021 by Rowman & Littlefield.
The goal of this book is to explore how popular 
culture explains media ethics and the philoso-
phy that is key to solid ethical thinking. In each 
chapter, the authors focus on a key ethical con-
cept, anchor the discussion of that concept in 
one film or television show, compare and con-
trast decisions made in that film/TV show with 
other popular culture artifacts, and ground the 
analysis in appropriate philosophical thought.
     Specifically, the book focuses on core philo-
sophical concepts of media ethics—truth telling, 
loyalty, privacy, public service, media economics, 
social justice, advocacy, and accountability—as 
they are examined through the lens of narrative 
film (e.g. Spotlight, Network, and The Devil 
Wears Prada), television (e.g. Mad Men, House 
of Cards, and The Daily Show), books (every-
thing from The Hunger Games to Superman), 
and music (including The Clash, Johnny Cash, 
and Tupac Shakur). By adopting the sociological 
view expressed by William Raymond Williams 
that “culture is ordinary,” the book assumes 
that expressions of popular culture illuminate a 
conversation that answers the academic call to 
further explore the ethical messages of enter-
tainment and amusement, the dominant role of 
almost all media content.

BOOKS
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